Candy a Casualty

With two basic materials
already rationed, cut in volume
(which will raise hob with earn-
ings) now seems inevitable.

I¥’s a rare trade association meeting
these days that doesn’t bear more resem-
blance to a wake than to the happy get-
togethers of yesteryear. Last week’s con-
vention of the National Confectioners’
Assn. m New York City was no excep-
tion. The sugar shortage is only the
beginning of the confectioners’ troubles.

_e Trouble with Materials—Virtually all
the candy manufacturers” raw materials
have been getting out of hand—and the
situation will be still more out of hand
before ever it settles down. The major
raw materials for making candy are
sugar, chocolate, vanilla, nuts, com
syrup, and gelatin,

Not all of these are imported, but
there is a disturbing aura of dcep-sea
shipping about at least three of them.
With the scarcity of bottoms for any-
thing not utterly essential to the war
effort, the time has come when the war
is about to make itself felt in the candy
trade. Volume of candy consumed by
the U.S. public was $253,000,000
(wholesale value) in 1935, was $365,-
000,000 in 1940, and is estimated as
$400,000,000 for 1941.
© Changes in the Lineup—In 194243,
the candy addict will find in his favorite
shops fewcr fudge types of confections,
fewer bonbons, fewer and thinner-robed
chocolate creams. There will be more
chewy types of candy, more gum drops.
Coconut promises to become a memory.
Nickel bars may be lighter in weight,
and penny sizes are likely to vanish from
the scene. Foxier stores are experiment-
ing with dipped grapes, apples and
bananas.

What throws the manufacturers for
a loss is that, rcgardless of the variety
of the candy, it nearly always contains
one of the six basic raw materials. And
in two items they are already having a
major type of rationing trouble.
® Sugar and Chocolate—They have suf-
fered a cut in sugar to 70% of the
amount used in 1941 for May and June,
and can only guess that whatever the
Office of Price Adimnistration does to
them later will prove to be still worse.
Last week the rationers imposed a simi
lar restriction upon chocolate and cocoa-
bean products. Significance of the cocoa
cut is that fully 75% of all American
candy contains a heavy slug of choco-
late. To.add to the woes of the trade,
wost of the vanilla in the country is now
m manufacturers’ hands, and there has
been a short Mexican crop.

Raw-material consumption figures are

'You're looking at two men

put out by the National Confectioners”
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on the firing line!

® The firing line in this case is the inside of a giant
locomotive. The men working here are contributing
as much with their tools as they could with guns.
They are two of the many men in Erie repair shops
and roundhouses who are fighting day and night to
“Keep em Rolling” for Victory.

‘These days, every Erie man is working
hard and fast in order that the materials

of war may be where they are needed

when they are needed.

THE HEAVY DUTY RAILROAD
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The constant demand for
moré¢ and more ADVANCED
TRAINING PLANES POWERED
BY J;F&PCOBS is a tribute to

Jacobs Enginéering and

Craftsmanship.

Jacobs’ efficiency in design,

economy of operation and

‘dependability are recog-. :

nized by thousands of

‘Pilots ... Military and

Commercial.

- JACOBS

AIRCRAFT ENGINE CO.

POTTSTOWN, PENNSYLVANIA, U. S. A.

U.S. EATS MORE SWEETS, BUT—

Fewer Raw Materials Threaten Early Shortage
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Assn., giving a rough idea of the impor-
tance of various rtems:

Sugar ..... .. ... $41,000,000
Cocoa and cocoa products. . 31,000,000
Nuts and peanuts. 29,000,000
Com syrup and corn starch. . 15,000,000
Dairy products ............ 5,500,000
Coconut ................. 3,300,000
Fggs oo i 7.750,000

® And So—Less Candy—Less sugar mecans
less candy, say the confectioners; trying
to stretch available sugar supplies to pro-
duce as much candy as ever would prob-
ably drive off consumers. The rcason is
simple: corn syrup, the plentiful substi-
tute, is cheaper than sugar, hence the
industry is already using as much as
their products will stand. Adding more
corn syrup would noticeably change the
texture and the taste. Dextrose (corn
sugar) has other, more urgent uses.
Honey is high-priced.

There is no substitute for chocolate,

which is used not only as a flavor but
also is often as much as 20% of the
volume. of a piece. laboratory men
know how to produce a synthetic choco-
late flavor, but frunkly admit it is
nothing to brag about. \What has here-
tcfore sidetracked their scarch for ac-
ceptable substitutes has been the low
price of the real thing.
e As Regards Flavoring—Taking carc of
the country’s 1,200 major candy manu-
facturers are probably 100 flavoring
houses. They foresee no shortage of
vanilla for nine months to a year.

The next most popular flavors are
plentiful: oil of peppermint is a major
crop in parts of Indiana and Michigun;
oil of wintergreen is one of the simplest
and most satisfactory of synthetics, be-
cause factory-made methyl salicylate is
identical in cvery way with the natural
product. Lemon and orange flavors are
bountifully produced in the U.S. Dry
flavoring extracts have made their ap-
pearance, and manufacturers are thus
avoiding this aspect of alcohol shortage.

¢ On a Thin Margin—Some 90% of
the candy produced in the U.S. gocs
into the 1¢, 5¢, and 10¢ business, and
is sold on an extremely thin margin of
profit. Ileuce, cutting down a factory’s
volume through shortage of raw mate-
rials promises to play hob with earnings.
Most probable development will be that
candy bars will shrink in size, as they
did in World War 1, to maintain their
accustomed price levels. No difficulty
15 expected with vending machines; the
silent salesman can handle smaller bars,
but not bigger bars.

Most candy cinerges from the makers’
vats four to six months before it tickles
the ultimate consumer’'s sweet tooth.
Thus manufacturers were loath to insti-
tute price mcreases on finished goods
which would adequately reflect the in-
crease in their raw-material costs. Such
a boost would have made wholesalers,
retailers, and consumers scream. By last
Aprl, however, candy was coming out
of ngh-cost inventories and a majority
of confectioners put through price in-
creases at the wholesale level--only to
find that OPA with its General Maxi-
mum Price Regulation beat them to the
gun by one month, freezing prices at
therr March highs. Thus, the industry
now finds itself in a critical price pinch,
and so far there's no sign that Wash-
ington will relent and Iet the increases
go through as scheduled.

It is because most candy is sold out
of nventory that confectioners’ sales
have been running around 30% ahead
of last vear so far in 1942 in spite of
sugar and chocolate rationing. Within
the next month or two, consumers prob-
ably will begin to feel the rationing.

The fancy-pack field claims only 1.1%
of thc industry’s volume, but expects
more than its proportionate share of
shifts. The Mrs. Snyder chain in Chi-
cago—onc of the lcaders among the
lady’s-name  merchandisers—expects to
cut radically into its sclection of 400
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PRomPT DELIV

ONLY ONE WA

ﬂN today’s rush production schedules,
ready avatlability is an outstanding
feature of the Torrington Needle Bear-
ing. Thanks to a program of steady ex-
pansion, Needle Bearings can be deliv-
ered promptly in standard sizes and types
on all priority orders.

But the features that first won industry-
recognition for the Needle Bearing are
now important wartime advantages, too.
See if you don’tagree that each one fills an
immediate need, simplifying your prod-
uct design and speeding production.

YOU SAVE TIME installing the Needle
Bearing. It is built as a single compact
unit. One quick operation presses it into
place in the housing. Here is modern
design for today’s high speed produc-
tion line methods.

YOU CONSERVE VITAL MATERIALS. The
Needle Bearing’s small outside diameter
represents a material saving in itself. And
this in turn enables you to reduce the size
of surrounding members, conserving still
more materials for needed use elsewhere.

RTIME FEATURg

YOU ELIMINATE EXTRA PARTS
and assembly steps, The Needle
Bearing stays in place without
the aid of retaining rings, wash-
ers or end plates. And efficient
lubrication eliminates the need
for all but occasional renewal
of lubricant. Both of which
again save vital materials.

YOU IMPROVE PRODUCT PERFORMANCE.
The Needle Bearing’s high load capac-
ity, low power consumption and long
life make improvements possible in your
product design and operation.

These advantages of the Needle Bear-
ing—proven conclusively in thousands
of applications—can help you guard
against production delays that are more
costly now than ever. Find out from a
Torrington engineer how easily this
unique bearing, available for prompt
shipment on priority orders, can be
adapted to your wartime designs.

An application book lists many typi-
cal uses—write, wire or phone for your
copy today.

THE TORRINGTON COMPANY
Established 1866
TORRINGTON, CONN., U. S. A, 0
Makers of Needle and Ball Bearings

New York Boston Philadelphia Detroit -0

Clevelond Seattle Chicago 5“‘ 8
) ‘&
M

San Francisco Los Angeles  Toronto
London, England

HIGH-SPEED OPERATION

38 Torrington Needle Bearings are used
in construction of 600 ampere, 1,500,000
Kva outdoor type oil circuit breakers
built by Allis-Chalmers Manufacturing
Company. Located at key points in mech-
anism, the Needle Bearings aid in main-
taining high-speed operation.

ALLIS-CHALMERS

LOW MAINTENANCE COST

Used in the feed boxes of 12-inch to 18-
inch heavy-duty and 17-inch to 24-inch
Regal lathes manufactured by The R. K.
LeBlond Machine Tool Co., Needle Bear-
ings reduce the need for maintenance at-
tention, because of their simple, effective
system of lubrication and their long life.

R. X. LEBLOND
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varieties that customers may now point
at. Bonbons, which are the richest in
sugar of all candies, may vanish. Nut
and fruit pieces should gain in number,
® Packaging Difficulties—Firms that ca-
ter to the carriage trade are hardest hit
by packaging difficulties. Although a
sufficient supply of findings is still on
hand, these will probably not outlast
1942, say typical candymakers. 'They
are resigned to having lace paper vanish,
cups disappear, brilliant colors turn to
sober hues. Already Fanny May has
swung from white to tan paper wrap-
pings.

Tin boxes are out, and standard
brands are likely to use wooden boxes
in their place. Glassine paper is as yet
plentiful. Unfortunately for the candy
trade, glassine is a cousin to the grease-
proof paper that is used in many lend-
lease and military food shipments; hence
its future is dubious.
® Transparent Wrappings—Sole ray of
sunshine in the packaging ficld lies in
WPB Order L-20 about transparent
wrappings. In recent years, pail candies
have declined and transparent-wrapped
packages have taken their place. The
candy industry comes under the pro-
tective wmbrella that permits these con-
tainers for food products; deliveries are
said to be normal.

While packaging is one of the con-
fectioners’ major worries, their profi-
ciency in this ficld has been responsible
for bringing in a number of war con-
tracts which will help take up the slack
left by rationing. Several candy makers
are now packing other foods under gov-
ernment contracts—notably, dchydrated
milk, eggs, and vegetables for the armed
forces and lend-lease.

Still hanging heavy, heavy over candy
is the threat of a 15% excise tax, now in
committee i Congress. lLcading manu-
facturers trekked to Washington in
April to urge the case against this pro-
posal. 'Their principal arguments are
that in the food industries candy is the
fourth largest employer (60,000), has
the ninth largest volume ($400,000,000
wholesale), and uses $190 million worth
of American agricultural products yearly.

FEWER HOLIDAYS

One of the less widely recognized
casualties of the war production pro-
gram is the legal holiday. Iast year 50
of the 313 weekdays were recognized
as holidays in at least one of the 48
states. But with the current emphasis
on seven-day, 24-hour operation, work-
crs in many industries have voluntarily
relinquished holiday time-off, and sev-
eral states have taken legal steps to re-
duce the number of days observed. Most
drastic action is that taken by the Ken-
tucky legislature, which early this year
abolished all statutory holidays except
the Fourth of July, Labor Day, and
Christmas.
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